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nes de la vie future. (Mercure de France, 1930).       

     

90.

Robert L. Frost. Machine Liberation: Inventing Housewives and Home Appliances in
Interwar France. French Historical Studies 18, 109–130 (1993).       

     

91.

FURLOUGH, E. Making Mass Vacations: Tourism and Consumer Culture in France, 1930s to
1970s. Comparative Studies in Society and History 40, (1998).       

     

92.

Guy, K. M. When Champagne Became French: Wine and the Making of a National Identity.
vol. Johns Hopkins University Studies in Historical and Political Science (Johns Hopkins
University Press, 2007).       

     

93.

HOWARD, S. THE ADVERTISING INDUSTRY AND ALCOHOL IN INTERWAR FRANCE. The
Historical Journal 51, (2008).       

     

94.

13/14



05/06/24 Consumption, Culture and Society in Modern France | University of Glasgow

Victoria de Grazia. Mass Culture and Sovereignty: The American Challenge to European
Cinemas, 1920-1960. The Journal of Modern History 61, (1989).       

     

95.

Halbwachs, M. L’évolution des besoins dans les classes ouvrières. (1933).       

     

96.

Valdour, J. Ouvriers parisiens d’après guerre : la vie ouvrière, observations vécues. (A.
Rousseau, 1921).       

     

97.

Furlough, E. Une Leçon des choses: tourism, empire and the nation in interwar France. 
French Historial Studies 25, 441–473 (2002).       

     

98.

La Revue du Touring Club de France.   

14/14


