08/08/25 Sociology of Consumption | University of Glasgow

Sociology of Consumption View Online

About Us | Pew Research Center's Internet & American Life Project (no date). Available at:
http://www.pewinternet.org/About-Us.aspx.

Adams, M. and Raisborough, J. (2008) "What Can Sociology Say About FairTrade?: Class,
Reflexivity and Ethical Consumption’, Sociology, 42(6), pp. 1165-1182. Available at:
https://doi.org/10.1177/0038038508096939.

Adbusters (no date). Available at: https://www.adbusters.org/.

Adorno, Theodor W. and Horkheimer, Max (1973) Dialectic of enlightenment. London: Allen
Lane.

Annenberg School of Communications (University of Southern California) and Universitah
ha-'lvrit bi-Yerushalayim (1995) ‘Journal of computer-mediated communication: JCMC.'

Appadurai, Arjun et al. (1986) The social life of things: commodities in cultural perspective.
Cambridge [Cambridgeshire]: Cambridge University Press.

Arvidsson, A. (2005) ‘Brands: A critical perspective’, Journal of Consumer Culture, 5(2), pp.
235-258. Available at: https://doi.org/10.1177/1469540505053093.

Barry, Andrew, Osborne, Thomas, and Rose, Nikolas (1996) Foucault and political reason:
liberalism, neo-liberalism and rationalities of government. London: UCL Press.

Baudrillard, Jean and NetLibrary, Inc (1998) The consumer society: myths and structures
[electronic resource]. Thousand Oaks, Calif: Sage Publications. Available at:
http://ezproxy.lib.gla.ac.uk/login?url=http://www .netLibrary.com/urlapi.asp?action=summa
ry&v=1&bookid=47919.

Bauman, Zygmunt and Ebooks Corporation Limited (1992a) Intimations of postmodernity
[electronic resource]. London: Routledge. Available at:
http://www.GLA.eblib.com/EBLWeb/patron/?target=patron&extendedid=E 484676 0.

Bauman, Zygmunt and Ebooks Corporation Limited (1992b) Intimations of postmodernity
[electronic resource]. London: Routledge. Available at:
http://www.GLA eblib.com/EBLWeb/patron/?target=patron&extendedid=E 484676 0.

Bauman, Zygmunt and Ebooks Corporation Limited (2005) Work, consumerism and the

new poor [electronic resource]. 2nd ed. Maidenhead, Berkshire: Open University Press.
Available at: http://www.GLA . eblib.com/patron/FullRecord.aspx?p=287901.

1/9



08/08/25 Sociology of Consumption | University of Glasgow

Beck, U., Sznaider, N. and Winter, R. (2003a) Global America?: the cultural consequences
of globalization [electronic resource]. Liverpool: Liverpool University Press. Available at:
http://ezproxy lib.gla.ac.uk/login?url=http://dx.doi.org/10.5949/UP097/81846313219.

Beck, U., Sznaider, N. and Winter, R. (2003b) Global America?: the cultural consequences
of globalization [electronic resource]. Liverpool: Liverpool University Press. Available at:
http://ezproxy.lib.gla.ac.uk/login?url=http://dx.doi.org/10.5949/UP09781846313219.

Beck, Ulrich and NetLibrary, Inc (1992) Risk society: towards a new modernity [electronic
resource]. London: Sage Publications. Available at:
http://ezproxy.lib.gla.ac.uk/login?url=http://www .netLibrary.com/urlapi.asp?action=summa
ry&v=1&bookid=53304.

Belk, R.W. (no date) '‘Possessions and the Extended Self’, Journal of Consumer Research,
15(2), pp. 139-168. Available at:
http://ezproxy.lib.gla.ac.uk/login?url=http://search.ebscohost.com/login.aspx?direct=true&
amp;db=buh&amp;AN=4657059&amp;site=ehost-live.

Berg, Maxine and Eger, Elizabeth (2003) Luxury in the eighteenth century: debates,
desires and delectable goods. Basingstoke: Palgrave Macmillan.

Berry, Christopher ). (1994) The idea of luxury: a conceptual and historical investigation.
Cambridge: Cambridge University Press.

Blackshaw, Tony (2013a) Routledge handbook of leisure studies. Abingdon, Oxon:
Routledge.

Blackshaw, Tony (2013b) Routledge handbook of leisure studies. Abingdon, Oxon:
Routledge.

Bocock, Robert (1993) Consumption. London: Routledge.

Bourdieu, Pierre (1984a) Distinction: a social critique of the judgement of taste. London:
Routledge & K. Paul.

Bourdieu, Pierre (1984b) Distinction: a social critique of the judgement of taste. London:
Routledge & K. Paul.

Bourdieu, Pierre (1984c) Distinction: a social critique of the judgement of taste. London:
Routledge & K. Paul.

boyd, danah m. and Ellison, N.B. (2007) 'Social Network Sites: Definition, History, and
Scholarship', Journal of Computer-Mediated Communication, 13(1), pp. 210-230. Available
at: https://doi.org/10.1111/}.1083-6101.2007.00393.x.

Brewer, John and Porter, Roy (1993a) Consumption and the world of goods. London:
Routledge.

Brewer, John and Porter, Roy (1993b) Consumption and the world of goods. London:
Routledge.

Burchell, Graham et al. (1991) The Foucault effect: studies in governmentality : with two

2/9



08/08/25 Sociology of Consumption | University of Glasgow
lectures by and an interview with Michel Foucault. London: Harvester Wheatsheaf.

Buy Nothing Day - UK - Saturday November 29th 2014 (no date). Available at:
http://www.buynothingday.co.uk/.

Campbell, Colin (1987a) The romantic ethic and the spirit of modern consumerism. Oxford:
B. Blackwell.

Campbell, Colin (1987b) The romantic ethic and the spirit of modern consumerism. Oxford:
B. Blackwell.

Caronia, L. (2005) 'Feature Report: Mobile Culture: An Ethnography of Cellular Phone Uses
in Teenagers' Everyday Life', Convergence: The International Journal of Research into
New Media Technologies, 11(3), pp. 96-103. Available at:
https://doi.org/10.1177/135485650501100307.

Corrigan, Peter (1997) The sociology of consumption: an introduction. London: Sage.

De Graaf, John et al. (2005) Affluenza: the all-consuming epidemic. 2nd ed. San Francisco,
CA: Berrett-Koehler.

Dijk, Jan van (2012a) The network society. 3rd ed. London: SAGE.
Dijk, Jan van (2012b) The network society. 3rd ed. London: SAGE.
Dijk, Jan van (2012c) The network society. 3rd ed. London: SAGE.

Douglas, Mary and Isherwood, Baron (1996) The world of goods: towards an anthropology
of consumption. [Rev. ed]. London: Routledge.

Edwards, Tim (2000a) Contradictions of consumption: concepts, practices and politics in
consumer society. Buckingham: Open University Press.

Edwards, Tim (2000b) Contradictions of consumption: concepts, practices and politics in
consumer society. Buckingham: Open University Press.

Edwards, Tim (2000c) Contradictions of consumption: concepts, practices and politics in
consumer society. Buckingham: Open University Press.

Ewen, Stuart (2001) Captains of consciousness: advertising and the social roots of the
consumer culture. 25th anniversary ed. New York, N.Y.: BasicBooks.

Featherstone, M. (1990) 'Perspectives on Consumer Culture', Sociology, 24(1), pp. 5-22.
Available at: https://doi.org/10.1177/0038038590024001003.

Featherstone, Mike and NetLibrary, Inc (1991a) Consumer culture and postmodernism
[electronic resource]. London: Sage Publications. Available at:
http://ezproxy.lib.gla.ac.uk/login?url=http://www .netLibrary.com/urlapi.asp?action=summa
ry&v=1&bookid=45512.

Featherstone, Mike and NetLibrary, Inc (1991b) Consumer culture and postmodernism
[electronic resource]. London: Sage Publications. Available at:

3/9



08/08/25 Sociology of Consumption | University of Glasgow

http://ezproxy.lib.gla.ac.uk/login?url=http://www.netLibrary.com/urlapi.asp?action=summa
ry&v=1&bookid=45512.

Foster, Hal (1985) Postmodern culture. London: Pluto.

Foucault, Michel and Hurley, Robert (1978) The history of sexuality: Vol.1: The will to
knowledge. London: Penguin.

Furedi, Frank (2004) Therapy culture: cultivating vulnerability in an uncertain age. London:
Routledge.

Furlong, Andy (2013) Youth studies: an introduction. London: Routledge.

Georg Simmel (no date) 'Fashion’, American Journal of Sociology, 62(6), pp. 541-558.
Available at: http://ezproxy.lib.gla.ac.uk/login?url=http://www jstor.org/stable/2773129.

Giddens, Anthony (1990) The consequences of modernity. Cambridge: Polity Press.

Giddens, Anthony (1991) Modernity and self-identity: self and society in the late modern
age. Cambridge: Polity Press.

Goodman, Jordan and Ebooks Corporation Limited (1993) Tobacco in history: the cultures
of dependence [electronic resource]. London: Routledge. Available at:
http://www . GLA.eblib.com/EBLWeb/patron/?target=patron&extendedid=E 436215 0.

Goodman, Jordan, Lovejoy, Paul E., and Sherratt, Andrew (1995) Consuming habits: drugs
in history and anthropology. London: Routledge.

Harvey, David (1990a) The condition of postmodernity: an enquiry into the origins of
cultural change. Oxford: Blackwell.

Harvey, David (1990b) The condition of postmodernity: an enquiry into the origins of
cultural change. Oxford: Blackwell.

Heller, Thomas C., Sosna, Morton, and Wellbery, David E. (1986a) Reconstructing
individualism: autonomy, individuality, and the self in Western thought. Stanford, Calif:
Stanford University Press.

Heller, Thomas C., Sosna, Morton, and Wellbery, David E. (1986b) Reconstructing
individualism: autonomy, individuality, and the self in Western thought. Stanford, Calif:
Stanford University Press.

Hilton, M. (2004) 'The Legacy of Luxury: Moralities of Consumption Since the 18th
Century’, Journal of Consumer Culture, 4(1), pp. 101-123. Available at:
https://doi.org/10.1177/1469540504040906.

Humphery, Kim (2010a) Excess: anti-consumerism in the West. Cambridge: Polity.

Humphery, Kim (2010b) Excess: anti-consumerism in the West. Cambridge: Polity.

Humphery, Kim (2010c) Excess: anti-consumerism in the West. Cambridge: Polity.

4/9



08/08/25 Sociology of Consumption | University of Glasgow
Humphery, Kim (2010d) Excess: anti-consumerism in the West. Cambridge: Polity.

Hunt, Alan (1996) Governance of the consuming passions: a history of sumptuary law.
Basingstoke: Macmillan Press.

Jameson, Fredric (1991a) Postmodernism, or, the cultural logic of late capitalism. London:
Verso.

Jameson, Fredric (1991b) Postmodernism, or, the cultural logic of late capitalism. London:
Verso.

Kilicbay, B. and Binark, M. (2002) ‘Consumer Culture, Islam and the Politics of Lifestyle:
Fashion for Veiling in Contemporary Turkey', European Journal of Communication, 17(4),
pp. 495-511. Available at: https://doi.org/10.1177/02673231020170040601.

Klein, Naomi (2000a) No logo: no space, no choice, no jobs: taking aim at the brand bullies
. London: Flamingo.

Klein, Naomi (2000b) No logo: no space, no choice, no jobs: taking aim at the brand bullies
. London: Flamingo.

Klein, Naomi (2000c) No logo: no space, no choice, no jobs: taking aim at the brand bullies
. London: Flamingo.

Klein, Naomi (2000d) No logo: no space, no choice, no jobs: taking aim at the brand bullies
. London: Flamingo.

Klein, Naomi (2000e) No logo: no space, no choice, no jobs: taking aim at the brand bullies
. London: Flamingo.

Kozinets, R.\V. and Handelman, ] M. (no date a) ‘Adversaries of Consumption: Consumer
Movements, Activism, and Ideology.’, Journal of Consumer Research, 31(3), pp. 691-704.
Available at:
http://ezproxy.lib.gla.ac.uk/login?url=http://search.ebscohost.com/login.aspx?direct=true&
amp;db=buh&amp;AN=15212962&amp;site=ehost-live.

Kozinets, R.V. and Handelman, J].M. (no date b) ‘Adversaries of Consumption: Consumer
Movements, Activism, and Ideology.’, Journal of Consumer Research, 31(3), pp. 691-704.
Available at:
http://ezproxy.lib.gla.ac.uk/login?url=http://search.ebscohost.com/login.aspx?direct=true&
amp;db=buh&amp;AN=15212962&amp;site=ehost-live.

Lee, Martyn |. (2000a) The consumer society reader. Oxford: Blackwell.

Lee, Martyn |. (2000b) The consumer society reader. Oxford: Blackwell.

Lee, Martyn J. (2000c) The consumer society reader. Oxford: Blackwell.

Lee, Martyn J. (2000d) The consumer society reader. Oxford: Blackwell.

Lee, Martyn |. (2000e) The consumer society reader. Oxford: Blackwell.

5/9



08/08/25 Sociology of Consumption | University of Glasgow
Lee, Martyn J. (2000f) The consumer society reader. Oxford: Blackwell.
Livingstone, S. (2008) 'Taking risky opportunities in youthful content creation: teenagers’
use of social networking sites for intimacy, privacy and self-expression’, New Media &

Society, 10(3), pp. 393-411. Available at: https://doi.org/10.1177/1461444808089415.

Lunt, Peter K. and Livingstone, Sonia M. (1992) Mass consumption and personal identity:
everyday economic experience. Buckingham: Open University Press.

Mansvelt, Juliana (2005a) Geographies of consumption. London: SAGE.
Mansvelt, Juliana (2005b) Geographies of consumption. London: SAGE.
Mansvelt, Juliana (2005c) Geographies of consumption. London: SAGE.
Mansvelt, Juliana (2005d) Geographies of consumption. London: SAGE.
Mansvelt, Juliana (2005e) Geographies of consumption. London: SAGE.
Mansvelt, Juliana (2005f) Geographies of consumption. London: SAGE.
Mansvelt, Juliana (2005g) Geographies of consumption. London: SAGE.

Marcuse, Herbert (2002) One-dimensional man: studies in the ideology of advanced
industrial society. 2nd ed. London: Routledge.

Marx, Karl and Nicolaus, Martin (1973) Grundrisse: foundations of the critique of political
economy (rough draft). London: Allen Lane.

Marx, Karl and Struik, Dirk J. (1970) Economic and philosophic manuscripts of 1844.
London: Lawrence & Wishart.

May, C. (2001) 'Pathology, Identity and the Social Construction of Alcohol Dependence’,
Sociology, 35(2), pp. 385-401. Available at: https://doi.org/10.1177/50038038501000189.

McCracken, Grant David (1988a) Culture and consumption: new approaches to the
symbolic character of consumer goods and activities. Bloomington, Ind: Indiana University
Press.

McCracken, Grant David (1988b) Culture and consumption: new approaches to the
symbolic character of consumer goods and activities. Bloomington, Ind: Indiana University
Press.

McCracken, Grant David (2005a) Culture and consumption II: markets, meaning, and brand
management. Bloomington, Ind: Indiana University Press.

McCracken, Grant David (2005b) Culture and consumption II: markets, meaning, and brand
management. Bloomington, Ind: Indiana University Press.

McKendrick, Neil, Brewer, John, and Plumb, . H. (1983a) The birth of a consumer society:
the commercialization of eighteenth-century England. London: Hutchinson.

6/9



08/08/25 Sociology of Consumption | University of Glasgow

McKendrick, Neil, Brewer, John, and Plumb, J. H. (1983Db) The birth of a consumer society:
the commercialization of eighteenth-century England. London: Hutchinson.

Miller, Daniel (2008a) The comfort of things. Cambridge: Polity.

Miller, Daniel (2008b) The comfort of things. Cambridge: Polity.

Miller, Daniel (2008c) The comfort of things. Cambridge: Polity.

Miller, Daniel (2010a) Stuff. Cambridge: Polity.

Miller, Daniel (2010b) Stuff. Cambridge: Polity.

Miller, Daniel (2010c) Stuff. Cambridge: Polity.

Miller, Daniel (2012a) Consumption and its consequences. Cambridge: Polity.

Miller, Daniel (2012b) Consumption and its consequences. Cambridge: Polity.

Miller, Daniel (2012c) Consumption and its consequences. Cambridge: Polity.

Miller, Daniel (2012d) Consumption and its consequences. Cambridge: Polity.

Miller, Daniel (2012e) Consumption and its consequences. Cambridge: Polity.

Miller, Daniel (2012f) Consumption and its consequences. Cambridge: Polity.

Miller, Daniel (2012g) Consumption and its consequences. Cambridge: Polity.

Miller, Daniel (2012h) Consumption and its consequences. Cambridge: Polity.

Miller, Daniel and NetLibrary, Inc (1995a) Acknowledging consumption: a review of new
studies [electronic resource]. London: Routledge. Available at:
http://ezproxy.lib.gla.ac.uk/login?url=http://www.netLibrary.com/urlapi.asp?action=summa
ry&v=1&bookid=140081.

Miller, Daniel and NetLibrary, Inc (1995b) Acknowledging consumption: a review of new
studies [electronic resource]. London: Routledge. Available at:
http://ezproxy.lib.gla.ac.uk/login?url=http://www.netLibrary.com/urlapi.asp?action=summa
ry&v=1&bookid=140081.

Miller, Daniel and NetLibrary, Inc (1995c) Acknowledging consumption: a review of new
studies [electronic resource]. London: Routledge. Available at:
http://ezproxy.lib.gla.ac.uk/login?url=http://www .netLibrary.com/urlapi.asp?action=summa
ry&v=1&bookid=140081.

Miller, Daniel and NetLibrary, Inc (1995d) Acknowledging consumption: a review of new
studies [electronic resource]. London: Routledge. Available at:
http://ezproxy.lib.gla.ac.uk/login?url=http://www .netLibrary.com/urlapi.asp?action=summa

ry&v=1&bookid=140081.

‘New media & society' (1999).

7/9



08/08/25 Sociology of Consumption | University of Glasgow

Packard, Vance Oakley (1981) The hidden persuaders. [New ed.]. Harmondsworth: Penguin
Books.

Porter, Roy and Teich, Mikulas (1995) Drugs and narcotics in history. Cambridge:
Cambridge University Press.

Reith, G. (2004a) '‘Consumption and its discontents: addiction, identity and the problems of
freedom’, The British Journal of Sociology, 55(2), pp. 283-300. Available at:
https://doi.org/10.1111/j.1468-4446.2004.00019 x.

Reith, G. (2004b) 'Consumption and its discontents: addiction, identity and the problems of
freedom’, The British Journal of Sociology, 55(2), pp. 283-300. Available at:
https://doi.org/10.1111/}.1468-4446.2004.00019 x.

Ritzer, George (2013a) The McDonaldization of society. 20th anniversary ed. Los Angeles,
Calif: SAGE.

Ritzer, George (2013b) The McDonaldization of society. 20th anniversary ed. Los Angeles,
Calif: SAGE.

Robards, B. and Bennett, A. (2011a) ‘MyTribe: Post-subcultural Manifestations of Belonging
on Social Network Sites', Sociology, 45(2), pp. 303-317. Available at:
https://doi.org/10.1177/0038038510394025.

Robards, B. and Bennett, A. (2011b) 'MyTribe: Post-subcultural Manifestations of Belonging
on Social Network Sites', Sociology, 45(2), pp. 303-317. Available at:
https://doi.org/10.1177/0038038510394025.

Rojek, Chris and Turner, Bryan S. (1993) Forget Baudrillard? London: Routledge.

Rose, Nikolas (1999) Governing the soul: the shaping of the private self. 2nd ed. London:
Free Association Books.

Schor, Juliet (1999) The overspent American: why we want what we don't need. New York,
N.Y.: HarperPerennial.

Schwartz, Barry (2004) The paradox of choice: why more is less. New York, N.Y.: ECCO.
Sedgwick, Eve Kosofsky (1993) Tendencies. Durham, N.C.: Duke University Press.

Sekora, John (1977) Luxury: the concept in Western thought, Eden to Smollett. Baltimore:
Johns Hopkins University Press.

Shaw, D. and Newholm, T. (2002) '"Voluntary simplicity and the ethics of consumption’,
Psychology and Marketing, 19(2), pp. 167-185. Available at:
https://doi.org/10.1002/mar.10008.

Simmel, Georg and Levine, Donald N. (1971) On individuality and social forms: selected
writings [of] Georg Simmel. Chicago, Ill: University of Chicago Press.

Skeggs, Beverley (2004) Class, self, culture. London: Routledge.

8/9



08/08/25 Sociology of Consumption | University of Glasgow
Slater, Don (1997a) Consumer culture and modernity. Cambridge: Polity Press.
Slater, Don (1997b) Consumer culture and modernity. Cambridge: Polity Press.

Sprawl Busters | Anti-Sprawl News | Anti Wal-Mart News | Anti Box-Store News (no date).
Available at: http://sprawl-busters.com/.

Trentmann, Frank (2012a) The Oxford handbook of the history of consumption [electronic
resource]. Oxford: Oxford University Press. Available at:
http://ezproxy.lib.gla.ac.uk/login?url=http://dx.doi.org/10.1093/oxfordhb/9780199561216.0
01.0001.

Trentmann, Frank (2012b) The Oxford handbook of the history of consumption [electronic
resource]. Oxford: Oxford University Press. Available at:
http://ezproxy.lib.gla.ac.uk/login?url=http://dx.doi.org/10.1093/oxfordhb/9780199561216.0
01.0001.

Turkle, Sherry (2011) Alone together: why we expect more from technology and less from
each other. New York: Basic Books.

Turkle, Sherry and Dawson Books (2007) Evocative objects: things we think with
[electronic resource]. Cambridge, MA: MIT Press. Available at:
https://www.dawsonera.com/guard/protected/dawson.jsp?name=https://idp.gla.ac.uk/shibb
oleth&dest=http://www.dawsonera.com/depp/reader/protected/external/AbstractView/S97
80262285223,

Turner, B.S. and Samson, C. (1995) Medical power and social knowledge [electronic
resource]. 2nd ed. London: SAGE. Available at:
http://ezproxy.lib.gla.ac.uk/login?url=http://knowledge.sagepub.com/view/medical-power-a
nd-social-knowledge-2e/SAGE.xml.

Valverde, Mariana (1998) Diseases of the will: alcohol and the dilemmas of freedom.
Cambridge: Cambridge University press.

Veblen, Thorstein (1912) The theory of the leisure class: an economic study of institutions.
New ed. London: Allen & Unwin.

Warde, A (1990) 'Introduction to the Sociology of Consumption’, Sociology, 24(1), pp. 1-4.
Available at: https://doi.org/10.1177/0038038590024001002.

Willis, M. M. and Schor, J.B. (2012a) 'Does Changing a Light Bulb Lead to Changing the
World? Political Action and the Conscious Consumer’, The ANNALS of the American
Academy of Political and Social Science, 644(1), pp. 160-190. Available at:
https://doi.org/10.1177/0002716212454831.

Willis, M.M. and Schor, |].B. (2012b) 'Does Changing a Light Bulb Lead to Changing the
World? Political Action and the Conscious Consumer’, The ANNALS of the American
Academy of Political and Social Science, 644(1), pp. 160-190. Available at:
https://doi.org/10.1177/0002716212454831.

9/9



